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exuberant, unrestricted self-adulation is undoubtedly the
stuff to give the mass of German people, suffering as
they do from one of the most complicated inferiority
complexes that has ever befallen a race.
Yet one Nazi propaganda expert has realised that
there is a limit even to Nazi propaganda.
"A strong government," he has written, "can prevent
destructive criticism in parliament, in the press, over
the radio. It can close the frontiers, censor foreign letters,
interfere with foreign broadcasts. But it is unable to
prevent the chatter of the grumblers, the defeatists and
the enemy agents."
So to-day, in war-time, Nazi propaganda must rely
not only on the skill of Goebbels5 experts, certainly
not on the strength of their arguments, but mainly on
the Gestapo.
The Gestapo has become the strongest arm of Nazi
internal war propaganda. And how afraid that organisa-
tion is of the leaflets which R.A.F. planes drop over
Germany!
A communique issued by the Chief of Police, Himmler,
forbids Germans to leave their homes for ten minutes
after an air-raid warning. Does Himmler want to protect
people from straying bullets or what? Before the ten
minutes are over, thousands of Hitler Youth boys, between
the ages of eight and ten rush out on the streets by official
order. From this fact we can guess the purpose of the
new measure.
The boys, who can read but who understand little of
politics, have been given the task of picking up the
leaflets, collecting them and handing them in at the
nearest party office.
"They cannot beat us by these ridiculous leaflets/5
shouts the German press. But millions must waste ten